
BUILDING PLATFORM 101 

Building Platform is quite literally finding and assembling together an audience for the books, blogs, and 

articles you are called to create. Do the work, while we wait for God to produce the results by opening the 

doors. 

Social Media – Top Tips for all Platforms 

1. Post consistently 

Whatever that means for you. Is it 5 times daily? Or 3 times a week? Determine how to start and then do 

it well before trying to post more.  

Remember the apps all add weight to your posts the more time you use them. So use all the features of 

all the app to be able to reach the widest audience. 

Using a scheduler can help with consistency and time management. Apps like Buffer, Hootsuite and 

others all provide a service to save time because you can schedule out and plan ahead what your posts 

will be. 

2. Follow and Engage 

 Return follows when appropriate.  

Give genuine engagement – likes, follows, comments etc. to build relationships. Consider sending a 

short message without asking anything of that person. Build relationships over time and one day when 

you need an endorsement or a social “shout out” they will be more likely to say yes if you have been 

part of their network all along. 

3. Set yourself as an authority. You are the conduit for information on your particular subject.  

Write WWII novels? Then curate and create info around that. Write lifestyle nonfiction? Curate and 

create info around that.  Sharing the resources that inspire you or that you feel work into your “brand” 

will start to establish your credibility and voice among your people. It also helps with the tension we feel 

as Christians to be concerned about the self-promotion that we are trying to avoid. Sharing other’s 

content that is fitting to the same message we are trying to share is key to balancing our approach to 

social media. Promote others.  



Email List Building 

1. Remember that if the social media platforms you are working to build go away tomorrow you will have 

no way to access all those folks unless you are actively and consistently sending them to your email list.  

You can do this on Twitter by using the pinned tweet feature – pin your signup link right there and it’s 

the first thing people see when they go to your profile. 

You can set up pop up subscribe email boxes on your website asking people to sign up. 

2. Email lists can be built with various programs. Constant Contact was an original but there are many 

options these days. I have used Mailchimp for a while now and really find it to be easy to use and it’s free for 

the first 2000 that join your list. 

3. Continue to think about content that you can use as a lead magnet or opt-in.  

If you blog, you might take your top 3 blog posts, put them in a PDF with a pretty cover and use that 

PDF as your lead magnet. Short stories, character backstories, even secret Pinterest boards that allow 

readers to understand a character better work for people who want to know more.  

Repackage talks, studies, or create a checklist from material you used for a live gathering, Bible study or 

class.  

Have multiple lead magnets and see what resonates more.   

4. Send emails out to your list on occasion and ask what they are struggling with, what they enjoy or some 

other question to get them to respond to your email. This can help you create new content that will be exactly 

what they are looking for.  

**At Christmas time I sent an email telling everyone I was writing my Christmas book, and asked what 

everyone’s favorite Christmas memory was. It was so fun to get responses back and to get ideas for sharing new 

content next Christmas. 

 

  



Proposals – Marketing Section Tips 

1. Remember that the publisher ultimately needs to make money. If they can’t see that you have a built-in 

market or potential market, they can’t afford to spend the money to put your book in existence. You want to 

give them every reason to want to say yes. 

2. This is also very beneficial if you decide to self-publish since you are the sole marketer of your project. 

Having a plan for marketing prior to writing the book will help you be prepared once you have it complete. 

3. Join and participate in online and real-life groups. Facebook is a great location for participating in 

groups. Look for posts that are in line with what you are trying to accomplish and provide a resource. Use these 

groups as potential audiences with number of members in your proposal. 

4. Be tracking your numbers so that you can demonstrate growth. 

5. Use connections with others who have larger platforms. List them and their audience size to help your 

numbers. 
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